A growing area of research within geography is the use of media as a source for cultural interpretation. Since all media is produced within a culture, it is socially constructed within places, describes places, and diffuses to places, it has relevance to geographers. Many cultures produce their own media to communicate with the rest of the world, especially in areas of the world where multiple cultures interact. As and discourse analysis, this study will find an interpretation of the messages in these Chickasaw public relations videos.
